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Appendix 5: Marketing

CUSG has developed a plethora of marketing assets that can be used to promote Save to Win to members and prospective members. This allows your credit union to easily market the program in a turnkey way. Although there is no additional cost to use the creative pieces, deploying the marketing strategy is the responsibility of each credit union and will greatly impact your program results.

Marketing assets can be found on the administration site in print-ready and native files formats. Credit unions are free to print these in house, at a local vendor or can be ordered using CUSG’s printer through the administration site. 
If your credit union would like to customize any of the pieces to include your logo and contact information, you may do so. For this option, refer to the Save to Win brand guidelines located on the admin site. 
MARKETING PLAN

CUSG understands that credit unions are the ones who know their members most and are the best equipped to determine a marketing strategy to promote Save to Win. Here are some things to think about when developing a marketing plan for Save to Win and some suggestions on how to market the program. 
STEP 1: THE BASICS
· Have a physical presence for Save to Win that can be found organically by your members and prospects.
· Create a landing page for Save to Win that can be easily located on your website (online account opening is a plus)

· Order lobby & teller posters, brochures and statement stuffers to organically attract members.
· Have staff promote Save to Win to members visiting branches.
· Send a newsletter/e-mail announcing the Save to Win launch.
· Have a launch party inviting members and local press.
STEP 2: YOUR MEMBERS
· Hold financial education events on the importance of saving.
· Identify members to promote Save to Win to and create cross sell-strategy (low-to-moderate income, members who like playing the lottery, members who are looking for an innovative fun approach towards financial wellness, members who need incentive to build their savings account, members looking to reach their larger financial goals – home, auto, vacation, emergencies, etc.)

· Create a content calendar to talk about Save to Win at key times of the year (tax refund season, graduation, retirement, buying a new car or home and International Credit Union Day in October, etc.)
· ATM and call hold Messaging.
STEP 3: NEW MEMBER AQUISITION

· Feature Save to Win in a Social Media Campaign.
· Develop online and offline campaigns to promote Save to Win to prospects such as Display Ads, Geo-Location Mobile Ads, Email Acquisition Campaign, Direct Mail, Radio or Local Newspaper.
· Utilize targeted tactics to drive traffic to your branches (Gas Station TV or Billboards).
· Use Save to Win as a feature product on local fairs and events.
STEP 4: CONSTANT COMMUNICATION & PROMOTION
· Celebrate your winners (with signed media release)
· Have them come in for pictures!
· Feature winners in branch TVs and on your website.
· Feature winners and celebrate their stories on social media (what this means to them).
· Create a video awarding them their prize (big check presentation is a plus).
· Create press releases when large prizes are distributed.
· Create testimonial videos and articles to share.
· Tracking your program’s results by showcasing how much money has been saved by and awarded to YOUR members.
NEED HELP? 

CUSG Marketing Solutions division supports credit unions with their marketing needs. We have the capabilities of a marketing agency paired with the industry knowledge to provide strategic solutions. 
We can help you develop and deploy many of the tactics mentioned in this document as well supporting you in various ways throughout your member’s journey including:

· New Member Acquisition

· Member Onboarding

· Increasing Wallet Share

· Retention

· Member Experience

If you are interested in having a marketing discussion, contact us at savetowin@cusolutionsgroup.com
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